WORLDWIDE ENTERTAINMENT GROUP

STREAMING MEDIA
OVERVIEW

WEG Streaming Media Group (WSMG) develops original programming and leverages strategic partnerships
to distribute content across OTT and MSO platforms. Led by experienced media executives, WSMG creates
television, film, and digital content for diverse audiences and multiple distribution channels. Below are a few
examples of programming currently in development.

Paragraphs Manifest. In final discussions with Amazon Prime Video
to air this special. (Initial deal 10% of acquisition = $120K - Option for partial
ownership TBD $200K+)

A prestige Hip Hop docuseries hosted by Big Daddy Kane. The definitive
document of lyrical craft — featuring Jay-Z, Eminem, J. Cole, MC Lyte,
Common, Snoop Dogg, and more. Hip Hop is fifty. The craft has never
been documented. Paragraphs Manifest sits at the intersection of prestige
documentary, Hip Hop culture, and music history — a programming category proven to travel across
streaming, linear, and social. Already in the can.

Link to the deck: Click Here / Link to sizzle: Click Here - Password: Kane24

TEMPLES OF ROCK (50% WEG ownership)

A church. Abusstation. A skatingrink. A pile of rocks. Some of rock music’s most
legendaryvenuesbeganinthemostunlikelyplaces.Longbeforecorporatearenas
dominated live music, independent promoters transformed ordinary locations
into iconic stages where legends like Jimi Hendrix, Led Zeppelin, The Grateful
Dead, Aretha Franklin, Santana, and The Doors helped shape music history.
= Temples of Rock isadocumentary series exploring the stories behind legendary
venues such as Café Wha?, The Troubadour, the 9:30 Club, The Crocodile, the 40 Watt Club, First Avenue,
and Red Rocks. Through rare archival footage, performances, interviews, and compelling storytelling, each
45-60 minute film reveals the visionaries, artists, and unforgettable moments that turned these venues into
enduring landmarks of rock ‘n’ roll. Link to sizzle reel: Click Here
10 original episodes - $1,100,000 per episode x 10 = $11M
Delivery of 10 episodes 14 months. Episode #1 rolls out month #10 then one episode every two weeks.

‘ ' THE ADVENTURES OF TAXI DOG - A Heart-Warming

> a4 Journey for Kids - (50% WEG ownership)
B4 The Adventures of Taxi Dog is an animated series based on the beloved
Penguin children’s book that has delighted families for more than 30 years.
B The project launches with 16 short-form episodes starring James Cromwell
=+ and Martin P. Robinson, building a global audience on YouTube Kids before
expanding into a feature-length animated film. Led by an award-winning
creative team—including Air Bud co-creator Aaron Mendelson, Peabody and Emmy-nominated writer Tom
Minton, and licensing executive Carl Lombard—The Adventures of Taxi Dog combines timeless storytelling
with world-class talent to create a franchise designed to entertain audiences for generations. Proof of
concept deck: Click Here

Paragraphs

Production timeline to market of first 16 mini episodes - 6 months, budget $7M
Production timeline to market of first motion picture - 12 months, budget $19M
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https://wweg.com/wp-content/uploads/2026/07/WEG_Taxi-Dog_2_2026.pdf
https://wweg.com/wp-content/uploads/2026/07/Paragraphs-Manifest-_-Series-Pitch-2026_20260615153523.pdf
https://vimeo.com/902473728?fl=pl&fe=sh
https://www.dropbox.com/scl/fi/tvmri8ggz885d18jvfu3z/Temples-of-Rock-Sizzle.mp4?rlkey=vvh3izpl10x3zae65okv13sws&st=9z3t23hg&dl=0

